
  
                      
                                                                           

1 

                                                        
1 For example, research findings available at the start-up website angel.co shows that, globally, the creative sectors 
(combining arts, media, entertainment etc.) easily out-perform other sectors such as health when it  comes to the number of 
start-ups. https://angel.co/market s 
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2 ȰFacebook and Google dominate online ads. Can alliances between news publishers compete?ȱ, by James Rose, Poynter, 24 
May 2018, URL: https://www.poynter.org/news/facebook -and-google-dominate-online-ads-can-alliances-between-news-
publishers-compete 
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3 Ȱ-ÁÐÐÉÎÇ the Creative Value #ÈÁÉÎÓȱȟ study commissioned by the EU Commission (DG EAC), 2017, p. 304, 
https://publications.europa.eu/en/publication -detail/ -/publication/4737f41d -45ac-11e7-aea8-01aa75ed71a1/language-en 
4 http://www.europarl.europa.eu/sides/ getDoc.do?pubRef=-//EP//TEXT+REPORT+A8-2016-0357+0+DOC+XML+V0//EN 
5 European Parliament Report: ȰOn a coherent EU Policy for the CCIȱ, 2016, 
http://www.europarl.europa.eu/sides/getDoc.do?pubRef=-//EP//TEXT+REPORT+A8-2016-0357+0+DOC+XML+V0//EN 
6 Ȱ-ÁÐÐÉÎÇ the Creative Value Chains. A study on the economy of culture in the digital  ageȱ, KEA/IDEA/SMIT, commissioned 
by the European Commission/ DG EAC, 2017, p. 305, http ://www.keanet.eu/wp -content/uploads/Final -report -Creative-
Value-Chains.pdf  
7 1% for Culture Campaign, Culture Action Europe, https://cultureactioneurope.org/projects/ 1-percent-for-culture-
campaign/ 


